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EXPERIENCE QUESTIONS

FOLD HERE FOLD HERE FOLD HERE FOLD HERE FOLD HERE

If there is more than 1 of you please ask your co-trail cleaners to �ll in the roots to (re)connection survey online

How did trail cleaning make you feel? Describe in 1-3 words

Rate how much you agree with the following statements on a scale of 0-10

I felt positive during the trail clean 

I felt engaged and interested in the trail clean 

I felt connected to others during the trail clean

I felt that the trail clean was meaningful

I felt a sense of achievement from trail cleaning 

I felt physically healthy during the trail clean 

I felt connected to nature during the trail clean 

I felt connected to the place I was trail cleaning 

I feel more knowledgeable about the issue of 
single use pollution on trails

COMPLETE THESE AFTER
YOUR TRAIL CLEAN   

0 = Not At All     10 = Completely 


