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Trash Free Tra

Creating Trash Free Trails, Together.




Trash Free Trails (TFT) has a mission to (re)connect people with
nature through the simple yet meaningful act of removing single-
use pollution (SUP) from places they love.

Between 2020 and 2024, we worked with a range of purpose-driven
partners - from grassroots brands to global leaders - to:

® [nspire and empower more than 5,000 volunteers to protect their trails

e Remove and survey over 500,000 items of single-use pollution

e Create a world-first citizen science dataset, with 1,267 submissions

¢ Influence UK and UN environmental policy in coalition with other eNGOs

e [mprove wellbeing and nature connection through environmental education
amongst hundreds of hardly reached young people

e Save the UK £548,000 in public and environmental clean-up costs
e Reach 3.7 billion people through media, with an EMV of up to £74m

e Achieve recognition on a continental scale with awards from Impetus, the
European Network of Outdoor Sports, and SingleTrack magazine




The Problem

An estimated 9.2 million items of trash on UK
recreational trails

89% of trash items are single-use products

UK ranked lowest out of 14 European countries for
nature connectedness

Trail ecosystems are unprotected in UK
environmental law

“Litter” is still framed as a personal failing - not a
systemic failure

lan - Community Hub Manager
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thrives, and make it possible everywhere.

By 2030;
| : 2 f This vision isn’t ours alone — it’s being built hand-in-
OEII‘_ communlty will have remOVeSj 2 hand with partners, communities, and volunteers who
million items of SUP from UK trails care for the trails they love. We’d love you to join us.”

- TFT CEO, Dom Ferris

40,000 people will be empowered as
citizen scientists o

Trail ecosystems will be recognised
in environmental law

Trail based Nature Connection will be
a core public health tool

Trash Free Trails will be a blueprint
for community-powered stewardship




Trusted to Deliver

Alongside 40+ brands in the sector, we’re proud to collaborate with:

Academic Partners:
Bangor and Edinburgh Napier (KTP) Universities

Government & NGOs:

UK and Welsh Gov, UN Plastics Treaty Coalition, Keep Britain Tidy,
Keep Wales Tidy, Zero Waste Scotland, Marine Conservation Society,
Surfers Against Sewage, RelLL.oop, Right to Roam, Forestry England,
National Resources Wales, Parc Cenedlaethol Eryri, British Cycling,
Welsh Cycling

Media & Industry:

Red Bull Media House, GMBN, Pinkbike, TGO, EOCA, EOG, Bosch,
BBC, ITV, The Mirror, The Guardian, The Times, The Daily Malil,
various local press

Platforms:

Komoot, Strava, Ordnance Survey




Your role in the Journey to 2030

Strategic Partner
(£25k+)

Programme
Lead Partner
(£12.5k+)

Programme
Powered by Partner
(£7.5k+)

- Organisation wide placement alongside fellow
strategic partners
- Primary logo placement on one aligned project / programme
, and
- Secondary logo placement on all other projects
and programmes

All lower levels, plus:
- Recognition on a specific programme that aligns best to
your brand
- Primary logo placement on the programme you support -
, often parallel to Strategic,
depending on the support structure of that project
- Recognition on

All lower levels, plus:

- Recognition on a specific programme that aligns best to
your brand

- Secondary logo placement on the programme you support -

- Recognition on

- Opportunities for product placement at all TFT activations
- Directional input on key elements of project, programme

and organisational delivery

- Bespoke event / comms activations -

- Collaborative experience days for your team

Opportunities for product placement at activations
specific to the programme you support

- Directional input on elements of project and programme

delivery

- Opportunities for time unlimited, owned activations.

, and inclusion on recent
activation
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Your role in the Journey to 2030

Programme -
Supported by Partner
(£3.5k+)

One off events
(£E1k - £2.5k)

Purposeful
Adventure Fund
Donors (£1k+)

- Recognition on a specific programme that aligns best to

your brand

- Tertiary logo placement on the programme you support -

* Recognition on
- Opportunities for time limited, owned activations.

- Delivery of a one off event or activation in collaboration

with TFT team

« See here for
- Recognition on

- Contribute to the delivery of

- See here for
- Recognition on
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Case Study: Strategic Partnership -
Bosch eBike Systems

Strategic Partner since 2020

Ownership and Lead on worlds first research - The State of Our
Trails Report, in collaboration with Bangor University.

(primary logo placement, ahead of other
Strategic Partners)

Invested £103,000 over 4 years, producing 700x value in media
reach alone (up to £74 million EMV)

Built brand trust in the outdoor community, with product
placement opportunities across all project delivery

Engaged core eBike Audiences through meaningful community
action - tailored our activations to match your strategic priorities

o

"~ Chris Astle - UK Marketing Manager, Bosch
eBike Systems
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Case Study: Lead Programme Partner -

Programme Partner since 2021

Ownership and Lead on pioneering

Invested £25,000 cash and VIK to the value of £25,000 of
equipment donation to TFT A-TEAM over 3 years, producing
significant value in media reach.

Built brand trust in the outdoor community, with product
placement opportunities across all project delivery

Collaborative event activations.
- a weekend of training and activities made possible
with Endura’s support.

Engaged key MTB audiences through meaningful community
action, and tailored our activations to match strategic priorities.
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Case Study: Powered By Partner -
Velosolutions

Alisha Carrigan -
Lead Trail Designer, Velosolutions - Originally donated £500, increased to £2500 for 2024/5

- Powered by Partner on Trail Clean Programme

- Ownership of “Pump Track But its Clean” Trail Clean
Tour with unique talent scouting offer. See and
for examples of social content, and

_ _  Built brand trust in the outdoor community, with brand
- placement amongst the community, and wider brand
| awareness made possible.

e - Engaged core audiences through meaningful
community action - tailored activations to match
shared priorities.
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Case Study: Supported By -
HKT Products

Mark Wilson -
HKT Products / Shaw Print

* 100% in kind donation of storage, online shop
facilitation, product discounts, contact database,
warehousing & distribution

- Excellent example of how close relationships
can make our mission possible without cash
changing hands

- Supported by Partner on Trail Clean Programme



Case Study: Purposeful Adventure Donors -
Comrie Croft

Emily Greaves -
Comrie Croft

« 100% in kind donation of resources,
facilities and coaching time discounts
for TFT activations with Hardly Reached
Communities

- Recognition on Purposeful Adventures
project and fund




Briony, Citizen Scientist & Writer

Contact:
dom@trashfreetrails.org // rich@trashfreetrails.org

Explore:
www.trashfreetrails.org

Further Reading & Resources:

Image & Film Library TFT Website
Press Coverage Partner Recognition Page

SoOT Reports (2020-2024)
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